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The word “care” shares the same etymological root as “cor” in Latin 

which means “heart”. 

It is with this heart that Urban Vision has, since its inception, endeavoured 

to serve its mission with the motto “All the Care Beauty Needs”. This 

motto encapsulates the full sense of our daily commitment towards 

the heritage that makes Italy, more than any other country, unique in 

the world. 

With its 51 UNESCO sites, Italy boasts the most extensive cultural, 

artistic, and archaeological heritage in the world. A treasure built on 

ancient history and culture which we are duty-bound to care for and 

tend to every day, so that it can flourish, stay protected and bear fruit 

in the lives of the citizens who enjoy it today and, hopefully, will also 

enjoy it tomorrow. For more than ten years, Urban Vision has focused 

on a single promise: working effectively to the highest professional 

standards to protect the Beauty of our country, supporting those who 

invest time and resources on a daily basis into safeguarding it. 

Together we invest in the priceless.

Gianluca De Marchi 

Chairman of Urban Vision

All the care beauty needs
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Fontana della Barcaccia 

Piazza di Spagna, Roma

Restoration work 2014

Daniela Valenza, Fabio Mazzoni, Gianluca De Marchi

In the past ten years, Urban Vision has restored to glory over 200 buildings, 

including monuments, historic palaces, churches and museums, thanks to 

sponsored restorations and the skilful work of Italy’s best craftsmen. 

Urban Vision was founded in Rome in 2004 on the initiative of Gianluca De 

Marchi, Fabio Mazzoni and Daniela Valenza. In the same year, the city of 

Rome instructed Urban Vision to fund the restoration of the Church of Santa 

Maria del Popolo. In the following year, Urban Vision received a mandate to 

raise funds for the restoration of the Obelisk of Piazza del Popolo. 

In the meantime, the first commissions came in from Milan. In 2006 

restoration work started on the Palazzo della Rinascente and Palazzo di 

Veneranda Fabbrica del Duomo. In December 2007 it was the turn of the 

Palazzo dell’Arengario in the Piazza Duomo. One of the most significant 

projects carried out by Urban Vision was the restoration of the Fontana 

della Barcaccia in Piazza di Spagna, in Rome. The monument, completely 

restored after twenty-years, was inaugurated in 2014 in the presence of the 

Capitoline authorities. 

In the course of 2016, the restoration of the Roman Baroque masterpiece, 

the Palazzo Colonna, was completed, while at the same time work started 

on important projects related to the restoration of Santa Maria di Loreto 

in Piazza Venezia and Santa Maria dei Miracoli in Piazza del Popolo. With 

offices in Rome, Milan and London, Urban Vision is Corporate Golden 

Donor of the Italian Environmental Fund.

Our history
Urban Vision is a leading 
company in fund-raising 
services aimed at 
restoring architectural 
and artistic heritage and 
redeveloping urban areas.
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Since its creation, Urban Vision has pursued a three-fold objective: to 

enhance, protect and promote Italian heritage. Thanks to the financial 

backing of private funds, it has supported institutions in the complex work 

of protecting and safeguarding Italy’s most important Artistic and Cultural 

Assets. 

Urban Vision works in close synergy with the relevant authorities, to 

identify and carry out restoration projects on monuments, sculptures and 

paintings, liaising between the Institutions and international brands seeking 

to contribute financially to the development of these projects. A constant 

commitment that, drawing from the funds raised for sponsored restorations, 

has more recently started work on patronage of the arts projects and art-

related communication projects. 

Urban Vision’s mission is to support public institutions in harnessing the 

resources and contributing to the revival of national artistic and cultural 

treasures, but also in communicating to the public a new concept of beauty 

that respects the historical memory and identity of Italy’s architectural heritage, 

relying on new technologies and innovative tools as a way to showcase 

Italian art to both the national and foreign public, thereby transforming it into 

an authentic economic lever for the country.

Preserving cultural heritage 
is a mere starting point

Obelisco Flaminio 

Piazza del Popolo, Roma

Urban Vision oversaw the sponsorship of 

restoration work carried out between 2005 

and 2006, which included improvements 

to the physical characteristics of the plinth 

stones, the cleaning and coating of marble by 

power-washing the surface of the obelisk, and 

the finishing of bronze parts.
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We have contributed to restoring monuments and buildings of inestimable artistic value, actively working 

on major public and private building renovation projects.

We have actively taken part in numerous urban regeneration initiatives involving some of the most 

significant institutions committed to protecting national cultural heritage.

10 years  
of collaborative work to restore 
buildings of immeasurable historic value
We have worked in cooperation with some of the most important institutions involved in the protection of national cultural heritage.

210 92
ARCHITECTURAL 

RESTORATION AND URBAN 

REGENERATION PROJECTS

PRIVATE FUNDS CHANNELLED INTO 

RESTORATION PROJECTS 

Data updated in January 2016

MILLION
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A LABORATORy OF PROJECTS DEDICATED TO THE ENHANCEMENT OF CULTURAL ASSETS. 

 

The restoration and fund-raising work becomes a media opportunity to broaden the knowledge and 

use of the cultural asset, sparking renewed focus on the value of the asset and providing the fund-

raising brand with a strategic tool for strengthening its image.

Our proposal

Our projects combine restoration and conservation work with innovative 

communication operations aimed at extending the visibility and accessibility of 

the cultural experience to a wider audience. 

We provide companies with our consolidated know-how in the use of the most 

modern digital technologies, using language that also appeals to the younger 

generations.

Restoration 
becomes an 
opportunity for  
a widespread 
cultural experience
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Showcasing the project provides value-added content for all stakeholders: the organisation, the public and 

the sponsor.

We help organisations that manage cultural heritage to make contact with businesses to give life to 

enhancement projects that can deliver shared benefits across the board, ensuring secure funding and full 

compliance of agreed schedules.

The restoration contains within itself  
a moment of renewed focus on the work of art.

From conservation to enhancement

A virtuous circle of added-value

A Brand Awareness opportunity

The restoration helps the Brand Partner effectively and 

innovatively leverage its position and is a promotional vehicle 

with excellent communicative impact

More engaging content for 
the public.

The restoration becomes an in-depth 

cultural experience for full enjoyment of 

the work

A renewed focus on the work 
of art for organisations and 
institutions

The restoration is completed through 

an entrepreneurial approach ensuring 

secure funding and timely delivery

InstitutionsAu
di
en

ce

Sponsor
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The exhibition of the Flagellation of 
Christ by Caravaggio at the Reggia 
di Monza 

The Flagellation of Christ, legacy of the Neapolitan production of the sixteenth-century painter and 

one of his most striking and fascinating works of art, was exhibited to the public at the Reggia di 

Monza, thanks to the loan of the painting from the National Museum of Capodimonte, where it has 

been housed since 1972. 

The painting is one of the main treasures of the State Neapolitan collections and is part of the 

Heritage of the Fondo Edifici di Culto (FEC) [Religious Building Fund]. Urban Vision, one of the 

initiative’s main sponsors, contributed to the exhibition of the masterpiece at the Reggia di Monza. 

The funds raised for the extraordinary event were also channelled into other initiatives for the 

conservation and enhancement of heritage and works of art owned by the Fund.

The Flagellation of Christ 

Caravaggio
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The story behind the restoration of 
the Rialto Bridge of Venice

Rialto Bridge in Venice, is the most famous of the four bridges crossing the Grand Canal. Thanks to the 

project promoted by the City of Venice and sponsored by the Renzo Rosso group, OTB, the Rialto Bridge 

has been returned to its original splendour to welcome both city-dwellers and tourists wishing to return 

to cross it and admire the scenic views of Venice from its historic balustrades. 

Urban Vision has documented all stages of the restoration on behalf of the contract-awarding companies, 

beginning in 2015 with the creation of the project’s corporate image, the creation of a dedicated website 

and the development of the community management strategy on the project’s official social channels. 

Urban Vision has also worked on customising the site by installing an external touch-screen where 

documentary videos filmed with the GoPro cam can be viewed, recounting the highlights of the work 

from an original perspective and encouraging audience interaction.
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Colonnato di San Pietro 

Basilica di San Pietro, Roma

Sponsored architectural 
restorations 

the art of protecting art

We are Italy’s leading company in the 
restoration of both public and private 
buildings and monuments, funded thanks 
to the support of advertising campaigns 
displayed on architectural reproduction 
surfaces and site fencing boards. 

In recent years, Urban Vision has contributed to the 

restoration of monuments, works of art and religious 

buildings, successfully initiating and promoting over 

two hundred fund-raising projects since 2004, in the 

full conviction that the socio-cultural growth of Italy 

cannot take place without significant investments in 

the field of culture.
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Cattedrale del Duomo

By virtue of an exclusive agreement 

between Urban Vision and Veneranda 

Fabbrica del Duomo, the renovations 

of Milan’s iconic Cattedrale are funded 

thanks to the backing of corporate 

sponsors

Palazzo dell’Arengario

The restoration sponsored by Urban 

Vision enabled renovations to be 

carried out on the imposing building 

that today houses the Museo del 

Novecento and on the closing and 

interior partition walls.

Chiesa di San Babila

The works, in addition to the renovation 

of the external façades and roofing, 

include the cleaning and restoration 

of mosaics, frescoes and paintings 

conserved within the ancient medieval 

basilica (XI century B.C.)

Torre Snia Viscosa

The restoration has removed the 

surface deposits and stains present 

on the façade of Milan’s oldest tower 

(1937). Structural reinforcement and 

stucco/sealing work incorporating 

materials was also carried out.

Returned to splendour
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Monumento Emanuele Filiberto 

Piazza San Carlo, Torino

The restoration carried out in 2007 saw the reinforcement 

of the under-frame of the Equestrian Statue, cleaning of 

surfaces by power-washing, coating of marble and finishing 

of all bronze engravings Returned to splendour
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Fontana dell’Acqua Felice 

Via Venti Settembre, Roma

The monumental fountain has undergone numerous restorations over time 

which has enabled an in-depth study to be carried out and the original works 

and colourings of various materials to be identified. The location of the Acqua 

Felice display in a high-density traffic area required new work in 2008 due to the 

monument’s poor state of conservation, blackened by a thick layer of dust, grease 

and pollutants, which had built up in particular over the marble reliefs and statue 

of Moses, while the fake rock area and pools at the base of the monument were 

affected over time by lime deposits mixed with polluting particles. 

The extraordinary maintenance works, promoted by Urban Vision and initiated in 

February 2009, involved a thorough cleaning of all wall facings and surfaces via 

mechanical and chemical means. 

Work was then carried out to strengthen damaged areas, stucco and marble 

and travertine stone surfaces were inspected and reconstructed, and lead plate 

roofing was replaced. Special work was carried out to waterproof the pools and 

to refurbish the steps up to the fountain and the famous copper cross. The water 

system was also inspected and refurbished.

Returned to splendour



26

urbanvision.com

27

Urban Vision has been exporting its know-how to London since 2015, 
actively promoting restoration projects aimed at restoring some of the 
British capital’s most important properties.The photo shows the restoration of Victory 

House, an elegant, historic Victorian-style 

building, in the centre of Leicester Square
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Social  
responsibility

Since it started in business, 
Urban Vision’s commitment to 
corporate social responsibility 
has been unwavering.

One of its most recent notable initiatives is the 

donation of exhibition space to the Italian Red 

Cross’s recruitment campaign “In + ci sei Tu”. 

2016 saw continued participation in social 

awareness campaigns with initiatives 

addressing the issue of bullying.

#OFF4Aday in cooperation with Samsung and 

Ferma il bullismo [Stop bullying] in support of 

Telefono Azzurro [Italian child helpline]. 

For the 2016 edition of Earth Day, Urban Vision 

organised “The Earth, a treasure we must 

protect” photo contest with the participation of 

over eight hundred photographs from all over 

Italy.

The finalists were judged by a board of experts 

chaired by Oliviero Toscani. The winner was 

awarded by the actress and director Valeria 

Golino at the MAXXI Museum in Rome.

Oggi il mio canale si è SPENTO 

Against cyber-bullying, Samsung 

2016

Courageous lives 

With FONDAZIONE BAMBINO GESÙ for the 

campaign against rare diseases 

2016

Stop bullying 

in support of Telefono Azzurro 

2016

Silence does not eliminate the problem 

World Aids Day 

On the 21st World Aids Day, the public awareness 

campaign “Silence does not eliminate the problem”

World Earth Day 

Photographic competition “Target Earth” on the 40th 

World Earth Day to raise public awareness of the 

importance of commitment to the environment 

2010

Cocaine kills you and your ideas 

Campaign displayed on two large billboards in Milan 

2010

in + ci sei tu 

Recruitment campaign 

Croce Rossa 

2016

For a Smile 

Fund-raising for children at risk of poverty 

FOR A SMILE ONLUS 

2016

Pink is good 

Campaign for the fight against breast cancer 

QVC and FONDAZIONE UMBERTO VERONESi 

2015

The Earth, a treasure we must protect 

Photo Contest with jury chaired by Oliviero Toscani 

2016
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Luxury and fashion

Banks and insurance companies

Consumer goods and distribution

TLC

Automotive

Tourism Energy transport

Beverage

Our partners

Pay-for games and servicesCinema, TV, entertaining 
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L O N D O N    R O M E    M I L A N

MILAN

Galleria San Babila 4/A

Milan 20122

Phone: +39 02.8969.1826

Fax: +39 02.8739.5168

ROME

Viale Aventino, 80

00153 Rome

Phone: +39 06.57.011.1

Fax: +39 06 57.011.800

Email: info@urbanvision.it

LONDON

9-11 Grosvenor Gardens

London, SW1W0BD

Phone: +44 (0) 2070459852

Email: info@urbanvision.com
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